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F o r e w o r d

On behalf of the IBM Center for The Business of Government, we 
are pleased to present this report, “Transforming Government Through 
Collaborative Innovation,” by Satish Nambisan. This is a unique 
report. Professor Nambisan describes how two important tools— 
collaboration and innovation—can be used together to transform  
government in the years ahead. 

For a decade, the IBM Center for The Business of Government has 
published research on the role of collaboration within public manage-
ment. John Kamensky, a senior fellow at the IBM Center, describes 
collaboration as occurring “when people from different organizations 
produce something together through joint effort, resources, and 
decision making, and share ownership of the final product or ser-
vice. The focus is often on producing or implementing something.” 
With the release of this report, the IBM Center continues its focus on 
the importance of collaboration in transforming government.

Innovation remains another major area of research for the IBM Center. 
Based on research supported by the IBM Center, there is general 
consensus that an innovation is something that is new, usually novel, 
and aspires to change the way an organization (or part of an organi-
zation) operates and delivers service to the public. 

The message of the Nambisan report is that government no longer 
needs to “innovate” all by itself. Government, like the private sector, 
is now beginning to tap into and deploy the resources of organiza-
tions and individuals in other sectors to develop and create innova-
tions, such as new ways to deliver public services. 

In the private sector, the once predominant and rather costly model of 
innovation involved each company having its own in-house R&D lab-
oratory filled with researchers who were employees. In recent years, 
this has changed dramatically. Many companies are now reaching 
out for good ideas from across the world—creating “idea contests” or 
using social networking technologies, such as posting problems on 
the Internet and asking experts to submit solutions. 

Albert Morales

Richard Warrick
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In this report, Nambisan describes how Staples holds idea contests, 
called Invention Quests, in which independent inventors are 
invited to submit their ideas to Staples. Winning ideas are then 
commercialized by Staples under its brand name, with the inventor 
receiving royalties. 

Government’s challenge is to learn from similar private and nonprofit 
sector experiences, developing new ways to move beyond the 
boundaries of individual government agencies and find innovative 
ideas in what may have been, until today, the least likely of places. 
This report provides a guidebook for government on ways to reach 
out.

Richard Warrick 
Associate Partner, Business Strategies 
IBM Global Business Services 
richard.warrick@us.ibm.com
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E x e c u t i v e  S u mm  a r y

The performance of American government in the 
21st century will be shaped by how well it adopts 
collaborative innovation to harness external 
resources and creativity in addressing the nation’s 
most challenging issues. Often these issues are ill 
defined or emergent in nature, involve diverse sets 
of stakeholders, and cross organizational and geo-
graphic boundaries. 

This report offers a network-based, collaborative 
innovation framework to explain how government 
agencies (federal, state, and local) can partner with 
varied external networks and communities—includ-
ing citizen networks, nonprofit organizations, and 
private corporations—and play different types of 
problem-solving roles to find innovative solutions 
that drive transformational change in the business 
of government. The promise and the potential of 
such a network-based approach to innovation and 
problem solving have been well demonstrated in 
the private sector in recent years. The objective of 
this report is to show how some of the very same 
approaches that have found success in the private 
sector can be applied in the public sector. 

Network-based collaborative innovation is defined 
as an externally focused approach to innovation 
and problem solving that relies on harnessing the 
resources and capabilities of external networks and 
communities to amplify or enhance innovation 
speed and innovation outcomes. It has four foun-
dational principles: 

A shared set of goals and objectives that acts as 
the glue to keep the network together and give 
direction to member activities

A shared “worldview” and awareness that 
enable diverse network members to interpret 

1.

2.

the dynamic external environment in a consis-
tent manner

“Social” knowledge creation that emphasizes 
new knowledge creation through interactions 
and dialogue among network members

The “architecture of participation,” which pro-
vides the governance mechanisms for the con-
tributions of the participants to be coordinated, 
integrated, and synchronized in a manner that 
benefits or rewards all the network members

The framework offered here considers two critical 
aspects of collaborative innovation and problem 
solving: (1) the nature of the innovation or problem, 
and (2) the nature of the collaboration arrangement 
or network leadership. Based on this, four distinct 
roles are identified for the government to play in 
collaborative innovation: 

Innovation integrator 

Innovation seeker 

Innovation champion 

Innovation catalyst 

The former two roles imply a more active and 
dominant position for the government and involve 
directing external partners and/or translating external 
innovative ideas into new government services and 
programs; the latter two roles reflect a more sup-
portive function that involves finding common 
ground with diverse communities and stakeholders 
to create public good in areas that complement or 
fall largely outside existing services and programs. 

Drawing on examples from varied public sector 
areas including environmental conservation, 

�.

4.

•

•

•

•



www.businessofgovernment.org �

Transforming government through collaborative innovation

disaster management, education, health care, 
and local law enforcement, this report illustrates 
the key characteristics and the critical challenges 
of the four problem-solving roles. The report also 
provides examples from the private sector—from 
companies such as Boeing, IBM, 3M, Procter & 
Gamble, and Staples—to highlight some of the best 
practices associated with collaborative innovation.

The different approaches to collaborative innovation 
and problem solving also imply the need for different 
types of collaboration competencies and infrastructure. 
The report focuses on four sets of capabilities that gov-
ernment agencies will need to build: 

An organizational culture of openness and a  
collaboration mind-set

The right organizational structure

Leadership and relational capabilities 

Success metrics 

Building these four capabilities and developing the 
appropriate set of organizational competencies and 
capabilities are critical for success. 

The report concludes with a set of three recom-
mendations that together provide a practical road 
map for senior leaders of government agencies to 
promote and lead collaborative innovation and 
problem-solving initiatives that deliver significant 
public good. 

•

•

•

•
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Introduction

In the early 1990s, a radically new approach to environmental conservation took root in southern Montana 
to protect the Blackfoot River Valley—the famous setting for Norman MacLean’s autobiographical novella 
A River Runs Through It—which was by then an industry-ravaged landscape rapidly losing its wildlife habi-
tat. The movement, the Blackfoot Challenge,1 was a unique initiative. Started by a few private landowners, 
it gradually involved a diverse set of partners including government agencies, private companies, and non-
profit organizations, all of whom shared in the common vision of restoring the area’s ecosystem and preserv-
ing the watershed. Over the last 15 years or so, the Blackfoot Challenge has produced remarkable results: 
More than 1,500 acres of wetlands and 15,000 acres of native grasslands have been restored, and nearly 
45,000 acres of private land have been protected with perpetual conservation easements.2 

The Toronto Transit Commission (TTC) is a public entity that runs the third-largest public transit system in 
North America (serving approximately 2.4 million riders every day). From the mid-1990s onward, TTC has 
faced steep increases in its rider population and a considerable decline in funding. Together, these two fac-
tors have led to an aging and severely strained infrastructure and highly dissatisfied customers. In February 
2007, TTC, under the leadership of its new chairman, Adam Giambrone, embarked on a radical approach to 
seek out innovative ideas and solutions from its customers to improve the quality of services. Assisted largely 
by the Toronto blogging community, TTC organized a unique one-day collaborative problem-solving event 
called the Toronto Transit Camp, focused on revitalizing TTC’s services as well as its website. The participants 
(including ordinary riders, transit activists, and technology geeks) came together—both online (using real-
time Web 2.0 collaboration tools) and in person—to collaboratively find creative solutions to TTC’s website 
and the user experience of transit in the city. The innovative ideas and solutions sourced from the partici-
pants formed the primary input for the TTC to completely revamp its website and operations.3 

The Blackfoot Challenge and the Toronto Transit 
Camp portend the complex nature of the problems 
that government agencies will increasingly be con-
fronted with as well as the unique promise for a 
diverse network of entities, including citizens, gov-
ernment agencies, private corporations, and nonprofit 
organizations, to come together and create innovative 
solutions that address important public sector issues. 

Indeed, in many areas of the government ranging 
from education and health care to homeland security 
and environmental conservation, the nature of the 
problems has changed drastically. They are increas-
ingly ill defined or emergent, involve diverse sets of 

stakeholders, and cross organizational and geo-
graphic boundaries.4 It is evident that the first  
step toward addressing such issues would be to  
pursue a policy agenda that is focused more on  
the problems than on the structures of the agencies 
charged with solving them.5 However, importantly, 
it is also clear that the transformational innova-
tion—in business models, operations, and services 
offered by government agencies—needed to address 
such problems is unlikely to always originate from 
within the four walls of the government. Govern-
ment agencies will need to “look outside” and 
harness the creative talent and expertise that reside 
outside their boundaries. 
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At the same time, the opportunity for the government 
to partner with external entities to source innovative 
ideas and solutions is also increasing rapidly. There 
has been a significant increase in the number of non-
profit organizations and small private companies that 
possess niche knowledge and capabilities with direct 
application to the public sector (for example, exper-
tise in the areas of school curriculum development, 
implementation of health information technologies, 
and coordination of disaster management activities). 
There is also a growing number of citizen “experts” 
or “inventors” whose creativity and domain knowl-
edge can be leveraged to create public good. Further, 
in recent years, new types of institutional arrange-
ments (for example, innovation intermediaries) and 
new technological infrastructure (for example, Web 
2.0 tools such as blogs and wikis) have emerged that 
have made it easier to tap into such a diverse network 
of creative talent. 

This innovation context is not unlike the one that 
many large U.S. corporations such as IBM, 3M, 
DuPont, and Boeing have faced in recent years. To 
leverage the benefits of such an expanding horizon 
of external innovation opportunities, many of these 
companies have initiated a gradual shift from innova-
tion initiatives that are centered on internal resources 
to those that are centered on external networks and 
communities.6 For example, IBM has successfully 
partnered with Linux and other open-source software 
communities. Similarly, consumer product compa-
nies such as Procter & Gamble and Dial have part-
nered with independent inventors to source new 
product concepts and ideas. Technology companies 
such as 3M and DuPont have partnered with exter-
nal scientist networks to source solutions to specific 
technical problems. 

These success stories from the private sector and the 
imperatives for collaborative problem solving in the 
public sector discussed earlier together raise two 
important questions for government leaders. First, 
are some of the collaborative innovation and prob-
lem-solving approaches adopted by the private 
sector applicable in the government context? Second, 
are there some practical insights that government 
leaders can learn from the private sector on manag-
ing such collaborative innovation? The answer to 
both of these questions is an emphatic “yes” and 
forms the primary motivation for this report. 

This report identifies four distinct collaborative inno-
vation and problem-solving contexts that government 
agencies are likely to face in the 21st century: 

Government-led collaborative effort with external 
partners to solve well-defined problems related 
to the agency’s existing services and programs 
(for example, developing a new type of weap-
ons system) 

Government-led collaborative effort to solve 
emergent or ill-defined problems related to 
the agency’s existing services and programs 
(for example, reforming the public school 
education system) 

Community-led effort to solve emergent or ill-
defined problems that are related to but not part 
of the agency’s services and programs, that is, 
problems whose solutions fall outside the agen-
cy’s operational control (for example, enhancing 
the adoption rate of health information technol-
ogies in the health care industry) 

Community-led effort to solve well-defined 
problems that complement the agency’s exist-
ing services/programs (for example, develop-
ing innovative citizen-based crime prevention 
programs) 

Based on these different contexts, the report identi-
fies four different roles for the government in collab-
orative innovation and problem solving: innovation 
integrator, innovation seeker, innovation champion, 
and innovation catalyst. The report elaborates on 
these four roles and considers the organizational 
competencies and capabilities that government 
agencies would need to acquire to be successful  
in such collaborative initiatives. In discussing these 
issues, the report draws on examples from both the 
private and public sectors. 

•

•

•

•
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Network-Based Collaborative 
Approaches in Government

In Government Operations and 
Service Delivery 
The notion of applying network-based collaborative 
approaches in the public sector is not really new. 
Over the last 15 years or so, the traditional hierar-
chical model of government has increasingly been 
replaced with a network model where the govern-
ment executive’s core responsibilities center “on 
organizing resources, often belonging to others, to 
produce public value.”7 However, this has largely 
been limited to the production and delivery of 
government services or operations. 

Consider a few examples. In the 1990s, the Arizona 
Motor Vehicles Department established a network 
of more than 70 private companies to handle its 
day-to-day operations such as vehicle title and reg-
istration, driver’s license services, and vehicle inspec-
tions. Private companies that met the compliance 
standards set by the program and were duly quali-
fied and authorized served as another channel to 
offer the services to the Arizona public, enabling 
the agency to enhance customer-service quality 
without increasing costs. Similarly, in the state of 
Texas, the delivery of child care services is under-
taken by a diverse network of private and nonprofit 
organizations. The government agency establishes 
the rules and policies that govern the child care 
program, provides the funding to run the program, 
and monitors the performance of the network part-
ners who actually deliver the services. 

Still another example is offered by Wisconsin’s 
Welfare Works (W-2) program implemented in the 
mid-1990s. At the heart of the W-2 program is a 
network-based welfare-to-work service delivery 
system that incorporates around 72 W-2 agencies, 

most of which are private and non-governmental 
organizations. These private agencies independently 
deliver a wide range of services—from job training 
and transportation assistance to day care—but are 
closely monitored and evaluated by Wisconsin’s 
Department of Workforce Development, which  
sets the overall performance criteria. 

Such network-based, “third-party government” 
models are evident in many other areas of govern-
ment at the local, state, and federal level—from 
military operations, social services, and health care 
services to more mundane government tasks such 
as road maintenance and trash collection—and 
indicate the shift in government’s role from being 
a service provider to a service coordinator. This 
shift involves establishing a network of partners 
and empowering them to provide specific services 
that would normally have been delivered by the 
government agency.8 

As many government agencies have discovered in 
the last decade or so, making such a shift requires 
overcoming several key challenges—for example, 
aligning potentially conflicting partner goals and 
objectives, identifying appropriate market incentives 
for diverse partners, establishing process standards, 
and implementing agency-wide metrics to evaluate 
partner performance. At the same time, the benefits 
from making such a shift are equally promising—
for example, enhanced speed and quality of service 
delivery, reduced investment of public resources, 
increased flexibility or ability to reassign resources 
based on the dynamic external environment, the 
ability to exploit the “best of breed” service provid-
ers, and increased reach to source rare resources 
and expertise.9 
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The evidence of network-based government service 
delivery systems continues to grow day-by-day—at 
all levels of government—and illustrates the rele-
vance and effectiveness of such an approach in 
today’s world, marked by severely limited public 
resources, greater citizen diversity and the associated 
complexity in the nature of required services, and 
highly dynamic economic and technological environ-
ments. Importantly, it also indicates the potential to 
apply a similar network-based collaborative approach 
toward finding innovative solutions to some of the 
important problems in the public sector. 

In Government Innovation and 
Problem Solving
The case of the Blackfoot Challenge and the Toronto 
Transit Camp illustrate the relevance and the power 
of the network-based approach in government 
innovation and problem solving. It is clear that an 
increasing number of problems in the public sector 
(such as in health care, education, and the environ-
ment) overlap with the agendas, goals, and capa-
bilities of both governmental and non-governmental 
(private and nonprofit) organizations. In such 
contexts, the network-based approach becomes 
imperative to find common ground, to seek out 
appropriate resources and expertise, and to devise 
innovative solutions—solutions that might lead to 
new services and programs either within or outside 
the government. 

Network-based collaborative innovation is defined 
here as an externally focused, collaborative approach 
to innovation and problem solving in the public 
sector that relies on harnessing the resources and 
the creativity of external networks and communities 
(including citizen networks as well as networks of 
nonprofits and private corporations) to amplify or 
enhance the innovation speed as well as the range 
and quality of innovation outcomes (or solutions). 
Such a network-based approach will be built on 
four foundational principles.10 

Shared goals and objectives: In a network, a 
shared set of goals and objectives is critical for 
the members to relate to one another and to 
develop a sense of cohesiveness. Depending 
on the nature of the network, such goals and 
objectives might be devised and promoted by 
the lead government agency or might emerge 

•

over time through repeated interactions among 
the network members. 

Shared worldview and awareness: A shared 
worldview implies a common set of assump-
tions, evaluation methods, and mental frame-
works that together enable diverse network 
members to interpret the dynamic external 
environment in a consistent manner. The con-
nectedness of the network enables rapid infor-
mation sharing and thereby facilitates the 
maintenance of such a shared awareness even 
as the external environment changes. 

“Social” knowledge creation: The concept of 
social knowledge creation implies that new 
knowledge will increasingly be created through 
repeated interactions (or dialogue) among the 
network members; that is, it emphasizes the 
collaborative and cumulative nature of knowl-
edge creation. Innovative ideas that emanate 
from one member will be built upon by other 
members, and the dialogue among network 
members becomes the context for such gradual 
idea evolution. Thus, the social infrastructure 
in the network that facilitates such dialogue is 
important to sustain the innovative efforts of 
the members. 

Architecture of participation: A network also 
has to provide an architecture that supports 
member participation in the innovation activi-
ties.11 This includes a structure to distribute 
the innovation work as well as a method to 
share the innovation “rights” (or the rewards 
from the innovation) among the network 
members. The first aspect relates to the mech-
anisms and methods for individual members’ 
innovation contributions to be coordinated, 
integrated, and synchronized in a coherent 
manner. The second aspect relates to the 
incentive structure by which individual mem-
bers are rewarded for their contributions to 
the problem solving. 

Depending on the context and the nature of the net-
work-based approach, the real-world manifestations 
of each of these four principles would vary. Table 1 
on page 12 illustrates these principles in the case of 
the Blackfoot Challenge initiative. 

Unlike in the case of government service delivery 
or operations, the network-based approach in 

•

•

•
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government innovation can assume multiple forms—
collaboration with different types of external partners 
to solve different types of problems—with critical 
implications for the different roles that government 
agencies will need to play and the capabilities they 
will need to acquire. To understand these different 
government roles and their associated benefits and 
challenges, we need to first consider the underlying 
dimensions of collaborative innovation in government.

Four Roles for the Government  
in Collaborative Innovation
Two important dimensions structure the landscape 
of collaborative innovation and problem solving in 
government. The first dimension relates to the nature 
of the innovation or problem—that is, how well the 
problem is defined and how the innovative idea 
evolves. The second dimension relates to the nature 
of the collaboration arrangement or network leader-
ship—that is, how the innovation activities are coor-
dinated and how the network partners share in the 
decision making. 

Consider the first dimension: the nature of innova-
tion. The innovation or problem space can be con-
ceptualized as a continuum that has “defined” 
problems at one end and “emergent” or ill-defined 
problems at the other end. At the defined end of the 
continuum, the problem space is framed or defined 
by existing government services and programs or 
technology infrastructure and systems; for example, 
innovations that improve the delivery of existing 
social welfare programs or technological infrastruc-
ture innovations that enhance the effectiveness of 
tax collection. At the other end of the continuum, 
the problem space may be less well defined or more 
emergent in nature; for example, innovations that 
involve creating new mechanisms and systems for 
disaster management or those that address emerging 
public sector issues such as global warming. 
Although the broad contours of the problem might 
be known—for example, the target population for a 
new government service or program—bringing more 
clarity to the problem might require acquiring inputs 
from diverse stakeholders. 

Table 1: Foundational Principles of Network-Based Collaborative Innovation as Applied to the 
Blackfoot Challenge

Key Principle Description
The Principle Applied in the Case of 

the Blackfoot Challenge

Shared goals and objectives One or more goals that help 
bring the network members 
together and channel their diverse 
resources and activities

Enhance, conserve, and protect 
the natural resources and the rural 
lifestyles of the Blackfoot River Valley 
for present and future generations

Shared “worldview” Common assumptions, and 
mental models related to the 
innovation and its external 
environment

Shared understanding of environmen-
tally responsible resource stewardship 
and the adoption of Best Management 
Practices (BMPs) both on and off con-
servation easement lands

“Social” knowledge creation Emphasis on interactions among 
network members as the basis for 
new knowledge creation

Different types of forums and 
committees facilitate interactions and 
dialogue among private landowners, 
federal and state land managers, and 
local government officials to generate 
and develop innovative solutions

Architecture of participation Defines a set of systems, 
mechanisms, and processes to 
facilitate participation in value 
creation and value appropriation

A diverse steering committee represents 
all interests in the watershed and 
facilitates widespread participation; 
newsletters, educational workshops, 
and tours help diffuse best practices 
and other relevant information, 
enabling all partners to benefit from 
the initiative
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The second dimension, the nature of the collabora-
tion arrangement or network leadership, reflects the 
organization or structure of the network. Network 
leadership can be conceptualized as a continuum 
of centralization, ranging from government-led or 
highly centralized to community-led or diffused. 
At the centralized end of the continuum, the rele-
vant government agency assumes the role of the 
dominant partner and leads the network. For exam-
ple, in most defense-related innovation projects, the 
lead agency plays such a leadership role. Note that 
leadership can be exercised in different ways—
envisioning and establishing the innovation goals, 
selecting the network members, and making the 
critical decisions that affect or shape the nature or 
process of innovation. At the diffused end of the 
continuum, the leadership tends to be loosely dis-
tributed among the members of the network or 
community, with the government agency playing  
a non-dominant role. A good illustration of this in 
the non-governmental context is the case of open-
source software projects, which often have a leader-
ship structure wherein the community members 
share in the decision-making powers. 

These two dimensions define four different roles that 
government agencies can play in network-based 
collaborative innovation and problem solving (see 
Figure 1):

Innovation integrator

Innovation seeker

Innovation champion

Innovation catalyst 

Each of these four roles emphasizes partnerships 
with different types of external entities, different 
types of collaboration arrangements, and different 
types of innovation outcomes. Next, these four gov-
ernment roles are described in more detail. 

1.

2.

�.

4.

Figure 1: Four Roles for the Government in Collaborative Innovation12 
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Government as Innovation Integrator

The first role—government as the innovation integra-
tor—is one that is well established in several parts of 
the government, most notably in the defense sector. It 
reflects a context wherein the problem is well defined 
in terms of desired goals and objectives and network 
leadership is provided by the government agency. 
Further, the solution (or innovation) is owned and 
deployed by the agency and incorporated within its 
existing set of services and programs. 

As innovation integrator, the government (1) brings 
together a set of external partners (typically private 
companies with specific capabilities and exper-
tise) who innovate based on defined innovation 
architecture, and (2) orchestrates or facilitates the 
integration of those contributions to develop the 
final product or service. Innovation processes 
tend to be highly organized and coordinated, with 
significant investments made by the government 
in infrastructure to support the activities of the 
network members. 

A good illustration of such an integrator role in  
the private sector is the case of Boeing’s develop-
ment of its new airplane, the Dreamliner 787.  
For developing the 787, Boeing assembled a set of 
global partners whom it could trust with the process 
of creating entire sections of the plane, from con-
cept to production. The design and development 
tasks were not just outsourced to these partners. 
Instead, partners made financial investments in 
those tasks. In other words, Boeing made a critical 
shift from making its partners “build to print” to 
making them “design and build to performance.”13 
Although each global partner had a lot of autonomy 
with regard to the design of its individual compo-
nents, there was still a need for a single decision 
maker on important design and development 

issues—and Boeing played that central decision 
maker role. 

The globally dispersed partner companies also 
needed to converse in real time, interpret the design 
information gained from others, and integrate that 
knowledge with the design of the components that 
they themselves were responsible for. Boeing 
addressed this challenge by creating a sophisticated 
virtual Global Collaboration Environment. This was 
instrumental for Boeing’s network partners to rapidly 
share information and maintain a high level of “situ-
ational awareness” critical to adapting to changing 
technological and market needs. 

Boeing’s 787 project thus describes a situation 
wherein a group of entities come together to 
devise and develop an innovation whose basic 
architecture is defined and shaped by the domi-
nant network member. The innovation architecture 
typically emphasizes efficiency over novelty, so 
there is a heavy emphasis on modularity of the 
innovation architecture. 

Government’s role as the innovation integrator  
is particularly relevant in finding solutions to  
relatively well-defined but complex problems  

Network Leadership

Government- 
Led

Community-  
Led

In
no
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Emergent
Innovation 
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Innovation 
Champion
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in areas such as defense, homeland security,  
customs and border protection, and nuclear 
energy. However, the innovation integrator role 
also implies the need for government agencies to 
make a departure from the traditional government-
contractor collaboration arrangement evident in 
most such contexts and move toward a more  
network-based collaborative approach illustrated 
by the Boeing example. 

Specifically, this involves three aspects of the inno-
vation integrator role:

The lead agency has to assume the sole respon-
sibility for providing a clear definition of the 
problem that needs to be solved and to commu-
nicate the desired goals and outcomes to the 
primary network partners. These tasks should 
not be delegated to any other network partner

The agency has to not only select the network 
partners (based on their specialized knowledge 
or expertise) but also actively involve them in 
defining the solution (or innovation) architecture 
that in turn will provide the basis for structuring 
the activities and contributions of the different 
partners

Perhaps most important, as the case of the 
Boeing 787 illustrated, truly collaborative prob-
lem solving requires that the agency does not 
just “contract out” the design and development 
tasks to suppliers. Instead, it should enable the 

•

•

•

partners to play a more inclusive role and 
ensure that they are sufficiently invested in the 
project. This implies that partners will need to 
assume a greater level of project risk (for exam-
ple, technological risk and development risk)—
as Boeing’s partners did in the case of the 787 
project—and also share in the rewards. In turn, 
this calls for greater alignment of goals and 
incentives among the diverse network partners, 
and achieving this becomes the key responsibil-
ity of the lead agency playing the integrator role. 

The leadership provided by the agency is also crucial 
to ensure that the innovative contributions of the dif-
ferent partners add up to a valuable whole. In certain 
contexts—particularly in instances where the agency 
possesses the requisite integration capabilities or 
where it is difficult to partition the responsibility for 
integration—the agency may carry out the integration 
task by itself. In other contexts, the government 
agency may assign another network partner with the 
job of driving the integration efforts and limit itself 
to facilitating the process. Whatever the manner in 
which such integration is structured, the ultimate 
responsibility will still remain with the lead agency. 

Recommendations
Based on the experience of companies playing the 
role of innovation integrator in the private sector, the 
following four recommendations are for government 
agencies intending to play a similar role in the 
public sector. 

Table 2: Characteristics of the Role of the Government as Innovation Integrator

Nature of the 
Innovation or 

Problem

Nature of  
Network 

Leadership Example

Primary Function 
of the Government 

Agency
Key Success 
Attributes

Well-defined 
problems that fall 
within existing 
services/programs 
of the lead agency

Government-led; 
centralized; lead 
agency controls 
all the innovation 
activities

Developing a new 
type of weapons 
system

Envision and 
define the 
project

Establish and 
support the 
network

Coordinate 
innovation 
activities

Achieve 
final solution 
integration

•

•

•

•

Ability to 
bring clarity to 
innovation goals 
and tasks

Ability to 
establish 
trust-based 
collaborative 
environment

Ability to 
get partners 
committed to  
or invested in  
the project

•

•

•
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Recommendation 1: Define the problem
The lead agency should assume the primary 
responsibility for defining the problem that needs 
to be solved and for communicating the desired 
goals or outcomes to the primary network part-
ners. These tasks should not be delegated to any 
other network partner. 

Recommendation 2: Collaboratively envision 
the solution architecture
The lead agency should engage the primary network 
partners in envisioning and defining the innovation 
(solution) architecture, with the final decisions rest-
ing with the government agency. 

Recommendation 3: Ensure partner commitment
The lead agency should make sure that the primary 
network partners involved in the design and devel-
opment of the innovation (solution) are sufficiently 
invested in the project, that is, they assume the risks 
as well as share in the rewards. 

Recommendation 4: Establish the collaborative 
environment
The lead agency should establish the technological 
infrastructure to support knowledge sharing and 
relationship building among network partners. 
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Government as Innovation Seeker

In this second role as innovation seeker, the gov-
ernment agency seeks out innovative ideas—that  
it could then develop into new services and pro-
grams—from a diverse network of citizens, volunteer 
scientists and researchers, and nonprofit organiza-
tions. The nature of the innovation tends to be 
emergent, as the specific problems are not always 
pre-specified by the agency. Instead, innovative 
ideas or solutions emerge from the network often 
based on “perceived problems” of key stakeholders. 
And if those solutions fit with the agency’s overall 
goals and agenda, then they are implemented or 
transformed into new services and programs. Before 
we discuss this further, consider the illustration of 
this role in the private sector. 

Several consumer product companies including 
Procter & Gamble, Dial, Gillette, Sunbeam, and 
Unilever have discovered that playing the role of 
innovation seeker can deliver significant benefits in 
terms of both the range of ideas and the speed of 
innovation. These companies seek out innovative 
product ideas from customers, independent inven-
tors, and other such external sources, and then use 
their proprietary commercialization infrastructure to 
build on the ideas and bring them to the market as 
new products and services. 

For example, Staples Inc., the leading office supplies 
company in the United States, holds idea contests 
called Invention Quests: Independent inventors are 
invited to submit their ideas to Staples, and winning 
ideas are commercialized by Staples under the Staples 
brand name with the inventor receiving a share of the 
revenues.14 In pursuing such an approach, the com-
pany is able to source ideas from a large and diverse 
inventor community, significantly increasing its 
potential to generate valuable product concepts. 

The only constraint is that the idea sourced should 
fit in with the company’s broad market goals and 
objectives. A critical success factor here is the abil-
ity of the company to develop a trust-based relation-
ship with the inventor community and to offer a 
transparent and fair process—thereby positioning 
itself as the company of choice that independent 
inventors would reach out to first with their innova-
tive ideas and solutions. 

Much of these principles and practices apply in the 
public sector, too. Government agencies that play 
the role of the innovation seeker can harness the vast 
creative potential of the citizenry—either directly or 
indirectly (through intermediaries)—to create new 
services or to significantly enhance the quality and 
effectiveness of existing programs and services. Such 
a role also underlines the new responsibility of the 
citizens—as Don Kettl notes, “one that requires them 
to rethink their connection to and involvement in the 
pursuit of the public interest.”15 

At a broader level, the innovation or problem- 
solving context relates to the design and delivery 
of a wide range of social or public services wherein 
citizens can contribute based on their knowledge 
as “customers” of government services. For example, 
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in government areas such as health and human 
services, internal revenue services, citizen and 
immigration services, and transportation, govern-
ment agencies have the potential to tap into the 
creativity of citizens and to seek out ideas and 
solutions to problems that are not always visible 
to the agency. 

Citizen Engagement in Transportation
Consider the case of the Toronto Transit Camp 
described previously. The Toronto Transit Commis-
sion played the role of an innovation seeker by 
welcoming innovative ideas and solutions from its 
customers: the traveling public. TTC did not define 
the specific problems to be solved; instead, it merely 
identified the broad areas where it was seeking 
ideas for reform—for example, transit services and 
TTC’s website. The specific problems (and their solu-
tions) were emergent in nature; they evolved from 
the continued discussions and dialogue among the 
volunteer citizens who participated in the Transit 
Camp. The ideas and solutions that fit with the TTC’s 
goals and objectives were then taken up for imple-
mentation by the agency. 

A wide range of tools and techniques are available 
for engaging citizens in such activities both offline 
(such as polling, citizen study circles, and citizen 
juries) as well as online (such as online dialogue 
forums and discussion boards, and government blogs 
and wikis).16 In the case of the Toronto Transit Camp, 
collaborative problem solving was made possible by 
Web 2.0 technologies including blogs, wikis, and 
social networking sites. Similarly, Neighborhood 
America has helped the government reach out to vol-
unteer citizens and seek out ideas related to several 
high-profile public projects including the Imagine 
New York initiative and the Flight 93 memorial.17 
Finally, Second Life and other three-dimensional 
social networking platforms have enabled citizens to 
develop and offer sophisticated prototypes of their 
innovative solutions (for example, downtown redevel-
opment plans and layouts) to government agencies. 

The above examples of citizen engagement are 
illustrative of the potential for citizens to be involved 
in government innovation. Arguably, some of these 
examples are still only consultative (focused on 
obtaining feedback from citizens) and do not repre-
sent collaborative problem solving (where citizens 
play an active role in initiating and evolving the 

Figure 2: Toronto TransitCamp (www.transitcamp.org)
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innovation). For that to happen, government agen-
cies will need to actively seek out and sustain long-
term relationships with relevant citizen networks 
and share with them the agency’s broader innova-
tion or reform goals—very much the same way that 
Staples established relationships with independent 
inventors and shared with them the company’s 
broader market goals. The government agencies will 
also need to establish the internal infrastructure to 
seek out and facilitate such citizen innovation and 
to build on those creative ideas and integrate them 
with existing programs and services. 

Nonprofit Organization Engagement 
in Education
Citizens are not the only source of such innovative 
ideas; ideas can be sourced from nonprofit organi-
zations, too. For example, consider the approach 
adopted by Chancellor Joel Klein to reform the 
New York City School system.18 By partnering indi-
vidual schools with a “school support organiza-
tion” or a network of nonprofit organizations and 
giving the school principals more freedom to try 
out innovative ideas, the city school system has, in 
effect, become an innovation seeker—able to seek 
out innovative ideas for curriculum improvement 
and operational transformation from diverse 
sources and to implement them rapidly. Note that 
the dominant player in the network is the individ-
ual school (or the city school system) that makes 
the key decisions related to the selection and 
implementation of the innovative ideas. 

The success of this network-based approach calls for 
the government agency to be able to establish rela-
tionships with a diverse set of partners. Indeed, the 
greater the partner diversity in the network, the 
greater the range of ideas sourced. A related chal-
lenge is to identify and cultivate the appropriate 
types of incentives for these different partners to 
contribute ideas. The incentives that apply to vol-
unteer citizens may not apply to nonprofits. As 
such, a key task for the agency would be to under-
stand the motivations of the different partners to  
be engaged in the problem-solving process and to 
adopt practices that would offer the right incentives. 

Further, building transparency into the problem-solving 
process also helps to keep the citizens engaged. For 
example, in the case of the TTC, the agency’s ability 
to share with the citizen contributors how the agency 
processed or acted upon their innovative ideas and 
solutions is equally important. Such openness enables 
citizens and other external contributors to perceive 
themselves as part of the extended organization and 
enhances their overall commitment. 

Finally, the ability of the agency to rapidly transform 
external ideas into new or improved services and 
programs is also important. As most private compa-
nies have discovered, embracing external innovative 
ideas and converting them into new products and 
services often requires making changes in the inter-
nal organizational culture, structure, and processes. 
For example, in the context of the school system 
described earlier, such changes may include the way 

Table 3: Characteristics of the Role of the Government as Innovation Seeker

Nature of the 
Innovation or 

Problem

Nature of  
Network 

Leadership Example

Primary Function 
of the Government 

Agency
Key Success 
Attributes

Emergent or ill-
defined problems 
that are directly 
related to existing 
services/programs 
of the lead agency

Government-led; 
centralized; lead 
agency “owns” the 
infrastructure for 
implementing the 
solution

Reforming public 
school education 
system

Communicate 
reform agenda

Seek out 
and evaluate 
innovative ideas 
and solutions

Translate ideas 
into new or 
improved 
services/programs

•

•

•

Ability to attract 
and retain diverse 
network of 
innovators

Ability to bring 
transparency to 
the problem-
solving process

Ability to 
transform external 
ideas into new 
services/programs 

•

•

•
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local decisions are made, the success metrics used 
to evaluate school programs, and the nature of the 
feedback process. To be successful as an innovation 
seeker, government agencies will need to be willing 
to make such bold changes in their internal struc-
tures and processes. 

Recommendations
Here are four key recommendations for government 
agencies planning to play the role of innovation 
seeker to source innovative ideas from citizens, non-
profits, and similar external sources. 

Recommendation 5: Build the “right” network
The lead agency should attract and sustain a diverse 
network of independent innovators (for example, 
volunteer citizens and nonprofits) and offer them an 
appropriate set of incentives to keep them engaged 
in the innovation process. 

Recommendation 6: Communicate the innova-
tion agenda
The lead agency should identify some broad areas of 
reform (or problem solving) within its existing service 
portfolio and communicate that to the network mem-
bers without in any way constraining the nature of 
the innovative ideas and solutions generated by them. 

Recommendation 7: Establish “open” relation-
ships with partners
The lead agency should enhance the level of trans-
parency in its operations and in the problem-solving 
process in order to gain the trust and the willingness 
of citizens and other external partners to continue to 
contribute innovative ideas. 

Recommendation 8: Adapt the organization to 
embrace external ideas
The lead agency should undertake a careful review of 
its internal processes and decision-making structures 
and make appropriate changes so as to be able to 
accept and implement external ideas and solutions.
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Government as Innovation Champion

In certain public sector contexts such as environ-
mental conservation, emergency preparedness, and 
health care, the government may not be the primary 
agent for innovation; that is, the problems being 
solved (as well as the potential solutions), even if 
related to the broad agenda of a particular govern-
ment agency, may fall outside its realm of opera-
tions. However, the agency may still be able to 
bring together the relevant set of partners (including 
citizens, nonprofits, and private corporations) and 
champion or steer them toward innovative solutions 
that create significant public good. 

The third role—government as innovation cham-
pion—emphasizes such a supportive role that a 
government agency can play in contexts where a 
community of innovators comes together to collab-
orate in envisioning and developing innovative 
solutions to address problems that are emergent in 
nature and fall mostly outside the existing service 
portfolio of the agency. 

There are two defining characteristics of such a 
context. First, the innovation space is typically not 
well defined, and the objectives and direction of 
the innovation tend to emerge organically from the 
continued interactions of the network partners. 
Second, the nature of the problem to be solved is 
such that it requires contributions from a diverse 
set of partners, and no one partner would be able 
to assume a dominant role. The problem-solving 
process tends to be community-led rather than 
government-led, that is, the responsibility for lead-
ing and coordinating the innovation activities is 
diffused among the network members. To illustrate 
this type of innovation, let’s consider several non-
governmental initiatives in various sectors. 

Scientific Research
The Tropical Disease Initiative (TDI) is a web-
based, collaborative innovation effort aimed at 
identifying cures for tropical diseases such as 
malaria and tuberculosis. The project, launched  
by a group of U.S.-based scientists and academic 
researchers, aims to bring together computational 
biologists and other volunteer researchers to work 
collaboratively on specific tropical diseases. The 
output from the TDI project—drug leads or tar-
gets—are made available in the public domain  
(for example, published in peer-reviewed journals 
and licensed through Scientific Commons). Other 
researchers could use them to guide their own  
clinical research work or they could be taken up 
for further development and commercialization  
by nonprofit pharmaceutical organizations such  
as the OneWorld Health.19 

While a core body of founding members provides 
broad direction for the community and facilitates 
collaboration and communication among members, 
scientists from all over the world who form the 
community share in the project-level decision  
making. Further, while there is broad focus on  
tropical diseases, the identification of specific 
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projects (or problems to be solved) is left to individual 
contributors or community members and tends to 
emerge organically through member interactions. 

Government agencies are currently not playing any 
role in the TDI network. However, the characteris-
tics of this initiative—community-led, collaborative 
innovation that can create significant public good—
illustrate the potential for the government to play the 
role of an innovation champion to support and facil-
itate innovation initiatives in ways that benefit the 
entire community. 

Emergency Management
Another example where such a role is evident is 
the area of disaster management. Consider the 
example of the All Hazards Consortium (AHC).20 
AHC is a public-private initiative conceptualized  
in 2003 by a few government agencies in the states 
of Virginia, Maryland, and the District of Columbia. 
It is aimed at adopting a regional approach to natu-
ral and terrorist disaster management in the Mid-
Atlantic states. The AHC organizes the All Hazards 
Forum, which brings together private corporations, 
nonprofits, universities and other educational insti-
tutions, volunteer citizens, and government agen-
cies in the Mid-Atlantic states to devise innovative 
solutions that address key problem areas in the 
broad areas of disaster management and emer-
gency preparedness.21 

The lead government agencies that together form the 
board of directors of AHC play the role of an innova-
tion champion in the network. Specifically, as inno-
vation champion, they carry out three critical tasks:

Identify potential network members and bring 
them to the initiative.

Provide a structure or mechanism for members 
to conduct dialogue with one another in ways 
that would lead to the identification of problems 
to be solved.

Provide an infrastructure for knowledge shar-
ing among network members and facilitate 
cumulative knowledge creation or solution 
development.22 

Thus, the role of innovation champion emphasizes 
establishing and supporting a collaborative environ-
ment where the varied stakeholders can come 
together to identify, define, and solve key problems. 
In the AHC context, the stakeholders include the 
state or local governments who own the problem; 
the private sector who owns the assets, technolo-
gies, and solutions; the universities who provide the 
underlying research; and the nonprofits who provide 
access to critical problem-related information and 
resources. Importantly, the lead agencies do not set 
the agenda for the network. The specific problems 
that need to be tackled emerge through dialogue 
among the network members and are then dealt 
with in more detail at technical sessions that involve 
the key stakeholders. Further, the community mem-
bers (and not the lead government agency) “own” 
the solutions that emerge from their discussions that 
are then taken out for implementation. 

Such a network-based, collaborative problem-solving 
approach assumes relevance only in certain con-
texts—specifically in contexts where the problems 
are relatively complex and ill defined, cut across 

•

•

•

Table 4: Characteristics of the Role of the Government as Innovation Champion

Nature of the 
Innovation or 

Problem

Nature of  
Network 

Leadership Example

Primary Function 
of the Government 

Agency Key Success Attributes

Emergent or ill-
defined problems 
that relate to but 
do not fall within 
the lead agency’s 
services/programs

Community-led; 
diffused; network 
members share 
the decision-
making powers

Enhancing 
the adoption 
rate of health 
information 
technologies

Facilitate coalition 
building

Establish 
mechanisms to 
support member 
dialogue

Provide infrastruc-
ture to support 
knowledge sharing

•

•

•

Ability to identify 
common ground 
for partners to 
collaborate

Ability to facilitate 
the process without 
controlling it

Ability to support 
open knowledge 
sharing 

•

•

•
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geographic/organizational/domain boundaries, and 
demand extensive collaboration among a diverse set 
of stakeholders. The case of the Blackfoot Challenge 
movement described earlier—and, more generally, 
the broad area of environmental and energy conser-
vation—is illustrative of such a context. 

Health Care Information Technology
Another example that would fit the above criteria is 
health care, specifically the development and adop-
tion of health information technologies (HIT). The 
United States currently lags behind other industrial-
ized countries in HIT adoption by at least 10 to 12 
years, and this has considerably slowed progress 
toward realizing the vision of a National Health 
Information Infrastructure (NHII).23 Creating innova-
tive solutions to enhance the HIT adoption rate (for 
example, new business models in health care, new 

health care management processes, new health 
information standards, and new instruments for 
HIT funding) will require finding common ground 
among a diverse set of stakeholders that include 
technology vendors, hospitals and other health care 
provider organizations, HMOs and health insurance 
companies, clinicians, and consumers. Although 
most of the above-mentioned solutions are likely  
to be implemented in the private or the non-govern-
mental sector, federal and state government agen-
cies have considerable potential to play the role of 
innovation champion and steer these diverse stake-
holders toward solutions that would help to achieve 
the NHII vision. 

In all of the above examples, government agencies 
have a critical role to play in bringing together 
network members who own the problem and those 
who own the solutions, and in facilitating the 

About the All Hazards Consortium

The All Hazards Consortium (AHC) is a Maryland nonprofit charitable organization, application for IRS 
recognition of 501c3 status pending. Donations to the All Hazards Consortium are not tax-deductible for federal 
income tax purposes. The AHC is guided by the regional states of NC, DC, MD, VA, WV, DE, PA, NJ, and  
NY. Our mission is to help create new resources and funding opportunities for the states to support regional 
multi-state collaboration efforts among our stakeholders from government, private sector, higher education,  
and nonprofit/volunteer organizations.

The All Hazards Consortium was built on the belief that state/local government is ultimately responsible for the 
protection of the public. Based on this assumption, the AHC sees government as the “owner of the problem.” 
The private sector owns most of the assets, technologies, and solutions; the universities provide research and 
education to address the problem; and nonprofit organizations provide access to information and people who 
are focused on a particular segment of the problem. By bringing together all stakeholder groups into regional 
Advisory Committees, Working Groups, and ad hoc committees, and focusing on specific issues (with state 
government driving the needs), a powerful environment for collaboration is created to solve tough problems that 
require resources from every sector. 

This “culture of collaboration” is what creates the energy that drives the All Hazards Consortium and its 
supporters to work together to protect the region’s citizens from all types of hazards. 

The AHC serves its member states and their local/municipal/tribal governments. In the process, the other 
stakeholders from private sector, universities and nonprofit/volunteer organizations benefit from the relationships 
and information sharing efforts.

State/local government: Partner states include NC, VA, WV, DC, MD, DE, PA, NJ, and NY 

Federal government: Federal agencies who support the states, including legislators and staff interested in 
regional homeland security and emergency management issues 

Non-government: Private sector firms, higher education, and nonprofit organizations 

Volunteers: Private citizens who want to contribute their time and talents to the effort 

Source: AHC website (www.ahcusa.org)

•

•

•

•
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building of relationships and partnerships that 
would lead to the development and implementation 
of those solutions. Importantly, the agencies’ role 
here is not to “make decisions” but instead to 
“leverage the actions” of other members in ways 
that advance the problem-solving process.24 

Recommendations
The above discussion incorporates three recommen-
dations for government agencies that have the 
potential to play the role of innovation champion. In 
this role, there is not a lead agency because innova-
tion leadership is community based. 

Recommendation 9: Facilitate coalition building
The government agency should focus on providing 
diverse opportunities for external partners who 
“own” the problems and those who “own” the 
potential solutions to conduct dialogue and build 
relationships. 

Recommendation 10: Refrain from controlling 
the process
The government agency should refrain from con-
trolling the processes and making decisions, and 
instead allow the problems and solutions to emerge 
organically through the continued interactions of the 
network partners. 

Recommendation 11: Provide infrastructure 
for cumulative knowledge creation
The government agency should invest in and  
provide appropriate collaboration infrastructure 
(processes and technologies) to facilitate collective 
knowledge creation.
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Government as Innovation Catalyst

The fourth and final role—government as innovation 
catalyst—implies a context where an agency’s exist-
ing services and programs structure the problem 
space (that is, the problems being solved tend to be 
defined in terms of existing services). However, the 
solutions to such problems are reached at collabora-
tively and “owned” or implemented by the com-
munity that has a stake in solving them (including 
citizens, private companies, and nonprofit agencies). 
The agency’s role is to catalyze such collaborative 
problem solving by helping to define the problem 
and sharing with the community the information 
that would be instrumental for solving it. 

Before we examine this role further, consider a  
similar role in the private sector. In the computer 
gaming industry, companies that create PC-based 
video games often make available the source code 
of such games to the community of gamers, who 
can then modify and create “mods” or variations of 
the games. These modifications—which may involve 
adding new characters, new story lines, and so on—
are then distributed for free over the Internet to all 
community members. Note that while these mods 
are available free of cost, to play them one would 
still need the original game, as the mods play on 
the same game engine. 

The benefits from such mods accrue to the commu-
nity members (for example, more gaming choices 
and community-based reputational incentives) as 
well as to the companies who developed the origi-
nal games (for example, extended product life cycle 
and larger customer base). This has led to many 
game developers (such as Epic Games and Valve 
Software) taking a more proactive approach toward 
promoting and supporting the innovative activities 
of the gaming community in ways that open up new 

commercial possibilities for the original game as 
well as enhance the overall gaming experience of 
the customers. 

The innovation context in the gaming example 
exhibits two key characteristics with significant 
implications for innovation and problem solving in 
the public sector. First, it largely involves modifying 
or complementing an existing product, process, or 
service, that is, innovation activities that occur within 
the boundaries of a pre-defined problem space. 
Second, it is community-led, that is, the entire com-
munity shares in the responsibility for coordinating 
the problem-solving activities and for implementing 
the final solution. The entity that plays the role of the 
innovation catalyst offers the context for the innova-
tion (in the example, the PC-based game) and assists 
the community of innovators by providing appropri-
ate knowledge and tools (in the example, software 
tools and documentation) for problem solving. 

In the public sector context, the role of an innova-
tion catalyst, while relatively nascent, holds consid-
erable potential as a way for the government to 
engage external partners (particularly citizens and 
nonprofits) in solving problems that, while related to 
existing services and programs, might not fall within 
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the agency’s realm of operations. In such contexts, 
community-owned solutions may coexist with, as 
well as complement or enhance the value of, the 
related services of the agency. 

Volunteer Initiatives
Consider the case of Citizen Corps, the federally 
funded program aimed at creating opportunities  
for individual citizens to volunteer to help their 
communities prepare for emergencies. Much  
of the focus so far has been on educating citizens 
on emergency preparedness and equipping them 
for volunteer activities related to homeland secu-
rity and disaster management. The initiative may 
also provide the context for government agencies 
to catalyze community-led problem solving in 
areas such as crime prevention and local law 
enforcement. However, to make that happen, the 
relevant government agencies will need to make  
a departure from their current approach that is 
focused on education and training and adopt 
practices that reflect the essence of the innovation 
catalyst role. 

For example, one of the components of Citizen 
Corps is the Neighborhood Watch program. By and 
large, the program trains citizens in crime preven-
tion techniques and facilitates the reporting of crime 
and suspicious activities in local communities. The 
next generation of the Neighborhood Watch program 
may involve facilitating citizen-led collaborative 
problem solving. The local law enforcement struc-
ture that exists as part of the services offered by the 
government would define the problem space for a 

community of stakeholders (such as citizens and 
nonprofits) to collaborate and create innovative 
solutions that address issues of particular impor-
tance or relevance to them. 

As an innovation catalyst, the role of a government 
agency (say, the city police department in this 
example) will be threefold: 

Attract the “right” set of community members 
and share with them a vision of the opportunities 
that exist for community-led problem solving.

Provide access to relevant background informa-
tion and resources that would help the commu-
nity members “discover” the problems and 
formulate innovative solutions.

Facilitate the implementation of those commu-
nity “owned” solutions by providing appropri-
ate access to the existing service or program 
infrastructure. 

•

•

•

Table 5: Characteristics of the Role of the Government as Innovation Catalyst

Nature of the 
Innovation or 

Problem

Nature of  
Network 

Leadership Example

Primary Function 
of the Government 

Agency
Key Success 
Attributes

Well-defined 
problems that 
relate to and 
complement but 
do not fall within 
the lead agency’s 
services/programs

Community-led; 
diffused; network 
members share the 
decision-making 
powers and co-
own the solutions

Developing 
innovative 
Neighborhood 
Watch programs

Identify problem-
solving areas

Provide access 
to relevant 
information and 
resources

Provide access 
to relevant 
implementation 
infrastructure

•

•

•

Ability to 
communicate 
a vision for 
community-led 
problem solving

Ability to 
connect 
community-
owned solutions 
with existing 
services

•

•

The Citizen Corps 

The Citizen Corps initiative is part of the USA 
Freedom Corps (USAFC) program that the U.S. 
federal government launched in January 2002 
to promote a culture of service, citizenship, and 
responsibility in America. The USAFC, housed 
at the White House, facilitates volunteer service 
in America by partnering with national service 
programs, working to strengthen the nonprofit sector, 
recognizing volunteers, and helping to connect 
individuals with volunteer opportunities. For more 
details on USAFC, visit www.usafreedomcorps.gov.
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Note that while the solutions might be “owned” 
and implemented by the community, they would 
still need to operate within the parameters defined 
by local law enforcement. 

In sum, the innovation catalyst role implies the 
potential for government agencies to go beyond 
the current “education” focus in initiatives such as 
Citizen Corps and adopt an innovation or problem-
solving focus so as to facilitate community-led col-
laborative efforts in areas where the problems and 
their solutions complement and enhance the value 
of existing government services and programs. 

Recommendations
Government agencies that intend to pursue the role 
of innovation catalyst should consider the following 
three recommendations. 

Recommendation 12: Identify opportunities 
for community-led problem solving
The government agency should conduct an internal 
assessment and identify the areas (related to its 
existing services/programs) where community-led 
problem solving would be feasible and valuable and 
communicate that to relevant partners. 

Recommendation 13: Establish processes for 
knowledge sharing
The government agency should establish appropriate 
internal systems and processes to identify informa-
tion that would be relevant for the problem solving 
and to share such information with the community 
members. 

Recommendation 14: Facilitate implementa-
tion of community “owned” solutions
The government agency should establish appropriate 
budgets to support or facilitate the implementation 
of community “owned” solutions. 

Neighborhood Watch Programs 

One of the oldest crime prevention programs, 
Neighborhood Watch was created to unite law 
enforcement agencies, private organizations, and 
individual citizens in a massive effort to reduce 
residential crime. The program is administered 
by the National Sheriffs’ Association, a nonprofit 
organization, in conjunction with several federal 
agencies including the Department of Justice. For 
more details, visit www.usaonwatch.org.
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Success Factors in Collaborative 
Innovation

The diversity of the collaborative innovation roles 
described in this report implies the need for govern-
ment agencies to develop new and different types of 
capabilities and competencies. In this section, some 
of the important success factors in collaborative 
innovation are identified. 

Success Factor 1: Cultivate a Culture 
of Openness
For network-based approaches to succeed, it is 
equally important for the government agency to 
cultivate a culture of openness and embrace exter-
nal entities as true partners in innovation and 
problem solving. 

First, for external innovative ideas to flourish inside 
an organization, the critical challenge is to overcome 
the “not-invented-here” (NIH) or the “we-know-
everything” (WKE) syndrome. Many private compa-
nies, including DuPont, Kodak, and 3M, with rich 
and long histories of internal technological achieve-
ments have faced such a challenge—an organiza-
tional mind-set that is closed to external ideas and 
knowledge because of the belief that internal knowl-
edge and expertise is sufficient and there is no need 
for importing external expertise. Overcoming such a 
mind-set requires explicitly identifying areas within 
the agency where external innovative contributions 
would be most valuable and bringing more transpar-
ency to the associated internal systems and processes 
so that external partners can identify opportunities for 
collaboration and make appropriate contributions. 

Second, government agencies would also need to 
develop the ability to “let go” and involve external 
partners in decision making when appropriate. This 
is likely to be particularly challenging for those 

agencies used to controlling every aspect of their 
service or operational agenda. They would also 
need to be comfortable with sharing information 
with external partners. In many government agen-
cies, such “proprietary” information is often hoarded 
and rarely shared with even peer agencies. As such, 
the notion of sharing that with external partners (for 
example, citizens) is likely to be particularly difficult 
to comprehend for many organization members and 
would call for concerted effort in organizational 
change from agency heads. 

Success Factor 2: Create the Right 
Organizational Structure
Another important aspect of success relates to 
whether the government agency has the right orga-
nizational structure to participate in collaborative 
problem solving. There are two key questions to be 
answered here. First, does the agency need a dedi-
cated unit to lead its network-based collaborative 
initiatives? Second, should there be staff assigned 
with the responsibility of leading all such efforts 
within the agency? 

Need for a dedicated organizational unit: In the 
private sector, while some companies (such as Dial 
and Procter & Gamble) have established dedicated 
units to spearhead their network-based innovation 
initiatives, some others (such as 3M and IBM) have 
not. Drawing on their experience, government agen-
cies can receive guidance on this issue by consider-
ing three questions. 

Does the agency have a history of collaborat-
ing with external networks—either in operations 
or in problem solving? If so, it can rely on 
transforming one or more existing units that 

1.
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already have the experience to take on the new 
responsibilities related to leading and coordinat-
ing the collaborative problem-solving initiatives. 

Is the nature of the problem the agency wants 
to focus on clearly defined or more emergent in 
nature? And how diverse are the innovation part-
ners likely to be—is it just private corporations 
or citizens and nonprofits as well? Typically, the 
effectiveness of a central dedicated unit to coor-
dinate activities will be high when the diversity 
of the partners is low and the problem space is 
clearly defined. When the problems are ill 
defined or emergent and the partner network is 
diverse, the dedicated unit may act less as a 
process enforcer and more as a clearinghouse 
for best practices and skills. 

Are the initiatives being considered by the 
agency related to its existing programs and ser-
vices or to radically new services? If it primarily 
relates to existing services, then there is more 

2.

�.

value in establishing a central coordinating unit 
to connect the external partners with specific 
internal units that are involved in the day-to-day 
operations of those services. 

Need for a chief innovation officer: It is clear from 
the discussion so far that the effort to address the 
cultural challenges (for example, more openness or 
transparency) should come from senior leaders of 
the government agency. Some private corporations 
have explored the role of a chief innovation officer 
(CIO) to champion such an organization-wide mind-
set and cultural changes and to communicate the 
organization’s commitment to collaborative innova-
tion initiatives. The need and the value of such a 
CIO position in the government sector may vary 
from agency to agency. For example, it may be 
appropriate in an agency where collaborative 
problem-solving approaches are likely to be the 
dominant model of innovation or reform. Further, 
if the organization is likely to be partnering with a 

Table 6: Success Factors Needed in Collaborative Innovation 

Collaboration 
Capabilities

Innovation 
Integrator

Innovation  
Seeker

Innovation 
Champion

Innovation  
Catalyst

Cultivate a 
Culture of 
Openness

Ability to integrate 
partners as part 
of extended 
organization

Ability to embrace 
non-traditional 
partners (and their 
ideas) in innovation 
and problem solving

Ability to play 
supportive roles 
without “controlling” 
activities

Ability to share 
“proprietary” 
information to 
support community-
led projects

Create 
the Right 
Organizational 
Structure

Ability to establish 
and maintain agency-
wide relationships

Ability to bring 
coherence to diverse 
partner relationships

Ability to identify 
and promote best 
practices

Ability to identify 
and channel agency 
resources to external 
communities

Develop 
Appropriate 
Leadership and 
Relationship 
Skills

Ability to create 
a level playing 
field for external 
partners

Ability to devise 
and communicate 
a shared set of 
goals and values

•

•

Ability to 
enhance partner 
commitment to 
innovation

Ability to minimize 
perceptions of 
power asymmetry

•

•

Ability to give 
“voice” to diverse 
sets of stakeholders

Ability to facilitate 
development of a 
shared set of goals

•

•

Ability to nurture 
community-led 
problem solving by 
providing visibility to 
key problem areas

Adopt a 
Portfolio 
of Success 
Metrics

Capabilities and 
reputation of 
partners

Trust and 
commitment 
among partners

Clarify innovation 
goals

•

•

•

Number of 
external ideas 
sourced

Number of new 
services/programs 
generated from 
external ideas

Number of 
partners

•

•

•

Turnover in 
innovation 
community

Extent of 
consensus building

Speed of problem 
identification

•

•

•

Intensity of activity 
in the community

Value-added to 
existing services 
and programs

•

•
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diverse set of partners, the role of the CIO might be 
particularly helpful for establishing a coherent set 
of relational practices and processes. Whether or 
not an agency appoints a CIO, it is quite apparent 
that the agency head and other senior leaders must 
take the helm in creating a culture of collaboration 
and openness that is central to the success of such 
collaborative problem-solving approaches. 

Success Factor 3: Develop Appropriate 
Leadership and Relationship Skills
Two issues dominate the leadership and relation-
ship skills the government agency must build to be 
successful. First, in most collaborative problem-
solving initiatives that the government gets involved 
in, there is likely to be significant asymmetry in 
power and resources—between the larger, more 
resourceful government agency and the smaller, less 
resourceful external partner (such as nonprofits and 
citizens). In such contexts, the agency may need to 
project an image of decisiveness or support without 
implying a high-handed approach to decision mak-
ing. Achieving this will require considerable effort 
in educating the officers in the agency with regard 
to their day-to-day interactions with the partners. 

Second, the ability of the agency to build trust-based 
relationships with diverse partners is equally impor-
tant. The mechanisms for building such trust would, 
however, vary with the type of partner. For example, 
an agency playing the role of innovation integrator—
and interacting largely with private corporations—will 
need to enhance the overall transparency in the inno-
vation processes and decision making in order to 
build trust-based relationships with its partners. The 
primary objective here would be to provide a fair 
playing ground for all the partners. On the other 
hand, in interacting with volunteer citizens (who con-
tribute innovative ideas), open communication and 
quick feedback on their ideas are likely to be more 
important in building trust. Thus, the agency’s ability 
to identify appropriate mechanisms to build trust in 
different contexts can critically shape its success in 
collaborative innovation. 

Success Factor 4: Adopt a Portfolio 
of Success Metrics
All of the above capabilities will come to naught if 
the agency is not able to monitor and measure the 

performance of its collaborative innovation initia-
tives. It is widely acknowledged that in the public 
sector there is greater emphasis on measuring inputs 
than on evaluating outputs. Measuring success in 
network-based problem solving will, however, 
require the adoption of a portfolio of success metrics 
that relate to both inputs as well as outputs—and, 
more importantly, to both network-level and agency-
level performance factors. 

Success metrics that relate to the overall network 
allow a government agency to evaluate whether it 
is partnering with the “right” network. For example, 
for an agency that is playing the role of an innova-
tion seeker, a valuable metric would be the reach 
and geographic scope of its network— say, the num-
ber and diversity of citizens or nonprofits that the 
agency has been able to reach out to. Similarly, for 
an agency playing the role of innovation champion, 
a useful measure would relate to the stability of 
the external community—the number of members 
in the community as well as the average turnover 
in membership. 

Success metrics that relate to the impact of the 
collaboration on the agency are equally important. 
Illustrative questions to ask include:

How well does the agency implement innova-
tive ideas and solutions sourced from outside 
(say, from citizens)? 

How many of such external ideas have led to 
the introduction of new (or improved) services 
and programs? 

How well do the community-led innovation proj-
ects complement the agency’s service portfolio? 

Connecting the success metrics with existing services 
and programs enables better evaluation of the agen-
cy’s investments and efforts in collaborative problem 
solving, particularly when the outcomes are spread 
across time and organizational boundaries. 

Given that each measure provides a unique view of 
success in network-based collaborative innovation, 
it is imperative that agencies adopt a portfolio of 
success metrics. Importantly, the selection of the 
metrics should reflect the agency’s desired focus and 
role in the collaborative initiatives. 

•

•

•
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Implementing Collaborative 
Innovation and Problem Solving

The report concludes with a set of three recommen-
dations to senior managers of government agencies 
with regard to implementing collaborative innovation 
and problem-solving initiatives. 

Recommendations 

Recommendation 15: Determine the appropriate 
problem-solving role for the agency
Government agencies should first conduct a critical 
assessment of their broader service or program goals 
and priorities and the types of problems that are 
visible in the broad landscape in which they operate. 
Illustrative questions include:

Are these problems well defined or more emer-
gent in nature? 

Who “owns” these problems—the agency or 
external stakeholders? 

Will the potential solutions to such problems 
become part of or only complement the agen-
cy’s services? 

What is the nature of the contributions (such as 
expertise and coordination) that the agency 
could make toward solving the problems? 

The deliverables of this analysis should be an 
explicit acknowledgement of (1) the nature of the 
problems that need to be tackled through the net-
work-based collaborative approach and the desired 
outcomes, and (2) how the agency intends to trans-
late such outcomes into public good in terms of 
new services, programs, technologies, and the like. 

Based on the above deliverables and the framework 
presented in Figure 1 (see page 13), the government 

•

•

•

•

agency should (1) select one of the four collaborative 
problem-solving roles described in this report, and 
(2) develop a clear vision of how it is going to play 
that role. This requires making explicit the specific 
responsibilities and activities of the agency in that role. 

Many large private companies (such as Procter & 
Gamble, Dial, and Staples) have conducted similar 
analyses of their innovation goals and objectives to 
identify appropriate roles in network-based collabor-
ative innovation. As some of these companies have 
discovered, different approaches may be found to be 
appropriate for different divisions or units within the 
same company. Similarly, a government agency may 
also discover the relevance of different types of col-
laborative problem-solving roles in different parts of 
its service/program portfolio. 

Recommendation 16: Clarify the parameters 
of external collaboration
Agencies should bring clarity to the parameters of 
collaboration. Specifically:

What are the broad parameters on which the 
government agency is committing itself to 
explore collaborative problem-solving 
approaches? 

Are there certain approaches that the govern-
ment agency will not pursue? Is the agency 
ready to collaborate with non-traditional partners 
(for example, citizens or independent inventors)? 

How much control and influence is the agency 
willing to “let go” in these initiatives? 

Will the collaborative approach be broadly 
applied across the agency’s service portfolio or 
limited to certain parts of the portfolio? 

•

•

•

•
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Addressing such questions early on helps govern-
ment managers evaluate the extent of organizational 
commitment to collaborative approaches and also 
understand the “hows” and the “whys” that underlie 
such commitment. 

Decisions on this should be taken carefully after 
considering the agency’s particular history, public 
goals and agenda, organizational structure, and so 
on. The objective should be to: (1) identify the most 
relevant and valuable external partner for problem 
solving, and (2) to define the nature of partnerships 
that would be acceptable. Senior managers should 
assume the responsibility to communicate this effec-
tively to all corners of the organization. 

Recommendation 17: Invest in building the 
infrastructure to support the agency’s role
Agencies should conduct an assessment of their 
capabilities and competencies vis-à-vis the role they 
plan to play in the collaborative initiative. Based on 
this assessment, they should take appropriate mea-
sures to establish the right process infrastructure and 
the technological infrastructure as recommended 
below. It is important that the resource requirements 
for building such infrastructure be incorporated into 
relevant project or program budgets early on. 

Establish the Right Process Infrastructure:
Government agencies will need to establish appro-
priate processes to support their external collabo-
ration activities. The first focus should be on the 
selection of the services or programs where the 
external sourcing of innovative ideas would be most 
valuable for the agency. What is the nature of the 
value addition that the agency expects from external 
partners? How would such contributions enhance 
the specific services or programs? Another focus 
should be on the selection of external partners. 
Processes established here should aim to bring a 
level of coherence to such decisions across the 
agency. Many government agencies have consider-
able experience in one-on-one relationships with 
external partners but limited experience in dealing 
with a wider network of partners. 

Processes are also required for identifying and 
managing the risks associated with collaborative 
problem solving. Participating in community-led 
projects poses different types of risks compared to 

participating in government-led projects. Similarly, 
collaborating with citizens implies certain types of 
risks that might not exist in partnering with private 
corporations. For example, in entertaining ideas and 
solutions from citizens and independent inventors, 
there are likely to be intellectual property–related 
risks, and hence processes might need to be insti-
tuted to mitigate these risks. Also, some of the 
relationships that agencies establish might hold 
potential legal implications. For example, interac-
tions with private companies have to be carefully 
carried out, even in community-led problem-solv-
ing projects, to adhere to government contracting 
laws. Managing such risks might involve creating  
a buffer zone between the agency and the private 
companies—say, through the establishment of a 
501(c)(3) organization that includes members from 
both sides. 

Establish the Right Technological Infrastructure: 
An appropriate technological infrastructure is of 
paramount importance in ensuring the success of 
collaborative problem solving. Over the past few 
years, a wide range of information technology  
(IT)-based tools have emerged that can help govern-
ment agencies enhance the overall transparency and 
visibility of their collaborative activities. Some of 
these tools facilitate communication and knowledge 
sharing among network members while some other 
tools support coordination and management of 
collaborative processes. 

The virtual Global Collaboration Environment that 
Boeing established for its 787 development partners 
shows the benefits of such an IT-based infrastructure, 
particularly in the context of the innovation integra-
tor role. Similarly, recent examples of Web 2.0 tech-
nologies and solutions used to reach out to volunteer 
citizens (the Web Lab at www.weblab.org and 
Transit Camp at www.transitcamp.org) indicate the 
value of IT-based infrastructure to support open dia-
logue among diverse partners. The more integrated 
the tools are with the underlying problem-solving 
processes in the network and the capabilities of the 
partners, the greater the potential returns from such 
tools. Thus, government agencies should devise 
and establish integrated IT infrastructures that would 
embrace their network partners as part of the 
extended organization and bring coherence to their 
activities and contributions. 
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Looking Ahead
The performance of American government in the 
21st century will be shaped by how well it adopts 
collaborative innovation to harness external 
resources and creativity in addressing the nation’s 
most challenging issues. 

The promise and the potential of a network-based 
collaborative approach to innovation and problem 
solving have been well demonstrated in the private 
sector in recent years. The objective of this report 
has been to discuss how some of the very same 
approaches that have found success in the private 
sector can be applied in the public sector. 

It is hoped that by bringing more clarity to the  
different collaborative approaches and their pre-
conditions for success, this report will help govern-
ment agencies at every level—federal, state, and 
local—evaluate and pursue opportunities to engage 
diverse external partners in collaborative innova-
tion initiatives. 



IBM Center for The Business of Government34

Transforming Government through collaborative innovation

Endnotes

Visit the website www.blackfootchallenge.org for 
more details on the objectives of this community-led ini-
tiative and the results realized so far.

The Blackfoot Challenge has received numer-
ous awards in recent years including the Innovations 
in American Government Award from the Ash Institute 
for Democratic Governance and Innovation at Harvard 
University. 

For more details on the Toronto Transit Camp, 
visit www.transitcamp.org. 

Also read M. Abramson, J. D. Breul, and J. M. 
Kamensky, “Six Trends Transforming Government,” IBM 
Center for The Business of Government, 2006.

D. F. Kettl, “The Next Government of the United 
States: Challenges for Performance in the 21st Century,” 
IBM Center for The Business of Government, 2007.

S. Nambisan and M. Sawhney, “The Global 
Brain: Your Roadmap for Innovating Faster and Smarter 
in a Networked World,” Wharton School Publishing, 
October 2007.

S. Goldsmith and W. D. Eggers, “Governing by 
Network,” Brookings Institution Press, 2004, p. 8.

Also read S. Goldsmith, “Can business really do 
business with Government,” Harvard Business Review, 
May–June 1997. 

S. Goldsmith and W. D. Eggers, 2004, p. 25.
Also see S. Nambisan and M. Sawhney, 2007,  

p. 35.
The phrase “Architecture of Participation” was 

originally coined by Tim O’Reilly (see http://tim.oreilly.
com/articles/paradigmshift_0504.html).

This figure is adapted from S. Nambisan and M. 
Sawhney, 2007, p. 57.

“Sharing the Dream,” Boeing Frontiers (August 
2006).

“Staples Turns to Inventors for New Product 
Ideas,” William Bulkeley, The Wall Street Journal (July 13, 
2006; B1).

1.

2.

�.

4.

5.

6.

7.

8.

9.
10.

11.

12.

1�.

14.

D. F. Kettl, 2007, p. 15.
For more on citizen engagement mod-

els and frameworks, read C. Lukensmeyer and L. H. 
Torres, “Public Deliberation: A Manager’s Guide to 
Citizen Engagement,” IBM Center for The Business of 
Government, 2006.

For more details, visit  
www.neighborhoodamerica.com.

“Klein specifies restructuring of city schools,” 
David Herszenhorn, The New York Times, April 17, 2007.

For more details on TDI, visit their website at 
www.tropicaldisease.org. Also read, S. M. Maurer, A. Rai, 
and A. Sali (2004). “Finding Cures for Tropical Diseases: 
Is Open Source an Answer?” PLoS Medicine 1(3):56; 
doi:10.1371/journal.pmed.0010056.

Visit the AHC website at www.ahcusa.org.
Information about the All Hazards Forum and  

its annual conferences and reports are available at  
www.allhazardsforum.com.

Author’s interview with John Contestabile, chair-
person of the All Hazards Consortium on August 14, 
2007.

G. F. Anderson, B. K. Frogner, R. A. Johns, U. E. 
Reinhardt, “Health care spending and use of information 
technology in OECD countries,” Health Affairs, 2006, 
25(3): 819–31.

D. F. Kettl, 2007, p. 14.

15.
16.

17.

18.

19.

20.
21.

22.

2�.

24.



www.businessofgovernment.org 35

Transforming government through collaborative innovation

Ab  o u t  t h e  a u t h o r

Satish Nambisan is Associate Professor of Technology Management & 
Strategy in the Lally School of Management & Technology at Rensselaer 
Polytechnic Institute. A widely recognized researcher and thought leader 
in the area of technology and innovation management, he also holds a 
joint appointment with the IT Program in the School of Science at RPI. 

His recent research work has focused on collaborative innovation and 
network-centric innovation, innovation in government, customer co-
innovation, and IT-enabled product development. His research publica-
tions have appeared in several premier management journals including 
the Harvard Business Review, MIT Sloan Management Review, 
Management Science, and Academy of Management Review. 

His new book, The Global Brain: Your Roadmap for Innovating Faster 
and Smarter in a Networked World, was published by the Wharton 
School Publishing in October 2007. 

His research has been supported by grants from several institutions and centers including the National 
Science Foundation–affiliated Center for Innovation Management Studies, the Snyder Center for Innovation 
Management (Syracuse University), the National University of Singapore, and the Broadbent Entrepreneurship 
Research grant. He was selected as an Ernst & Young ICIS Doctoral Consortium Fellow in 1996. 

During the year 2005–2006, he was a visiting research faculty member at the Kellogg School of 
Management, Northwestern University, and was affiliated with the Center for Research in Technology  
& Innovation at Kellogg. He has also been a Visiting Professor at the Institute for Entrepreneurship and 
Innovation, Vienna University of Economics & Business Administration in Vienna, Austria. He was recently 
honored by his alma mater, Syracuse University, with the 2006 Whitman Distinguished Alumni Award. 

Dr. Nambisan speaks, consults, and conducts executive education both domestically and internationally  
in the areas of innovation management, technology management, software development, and product 
development. Prior to joining academia, he held executive positions at consumer-products giant Unilever 
Plc. in Mumbai, India. 

He obtained his Ph.D. in management from Syracuse University and his M.B.A. from XLRI Institute 
(Jamshedpur, India). 

 
 
 



IBM Center for The Business of Government36

Transforming Government through collaborative innovation

K e y  c o n t a c t  I n f o r m a t i o n

To contact the author:

Satish Nambisan
Associate Professor
Lally School of Management & Technology
Rensselaer Polytechnic Institute
110 & 8th Street
Troy, NY 12180
(518) 276-2230
fax: (518) 276-8660 

e-mail: nambis@rpi.edu
website: www.rpi.edu/~nambis 



To download or order a copy of a report, visit the IBM Center for The Business of Government website at: www.businessofgovernment.org 37

CENTER REPORTS AVAILABLE

competition, choice, 
and incentives

Determining a Level Playing Field for 
Public-Private Competition (1999)
Lawrence L. Martin

Managing for Outcomes: Milestone 
Contracting in Oklahoma (2001) 
Peter Frumkin 

A Vision of the Government 
as a World-Class Buyer: Major 
Procurement Issues for the Coming 
Decade (2002)
Jacques S. Gansler

Contracting for the 21st Century:  
A Partnership Model (2002)
Wendell C. Lawther

Franchise Funds in the Federal 
Government: Ending the Monopoly 
in Service Provision (2002)
John J. Callahan

Making Performance-Based 
Contracting Perform: What the 
Federal Government Can Learn from 
State and Local Governments (2002, 
2nd ed.)
Lawrence L. Martin 

Moving to Public-Private 
Partnerships: Learning from 
Experience around the World (2003)
Trefor P. Williams

IT Outsourcing: A Primer for Public 
Managers (2003)
Yu-Che Chen and James Perry

The Procurement Partnership 
Model: Moving to a Team-Based 
Approach (2003)
Kathryn G. Denhardt

Moving Toward Market-Based 
Government: The Changing Role of 
Government as the Provider (2004, 
2nd ed.)
Jacques S. Gansler

Transborder Service Systems: 
Pathways for Innovation or Threats  
to Accountability? (2004)
Alasdair Roberts

Competitive Sourcing: What Happens 
to Federal Employees? (2004)
Jacques S. Gansler and William 
Lucyshyn

Implementing Alternative Sourcing 
Strategies: Four Case Studies (2004)
Edited by Jacques S. Gansler and 
William Lucyshyn

Designing Competitive Bidding for 
Medicare (2004)
John Cawley and Andrew B. Whitford

International Experience Using 
Outsourcing, Public-Private 
Partnerships, and Vouchers (2005) 
Jón R. Blöndal

Effectively Managing Professional 
Services Contracts: 12 Best Practices 
(2006) 
Sandra L. Fisher, Michael E. 
Wasserman, and Paige P. Wolf

E-Government

Supercharging the Employment 
Agency: An Investigation of the Use 
of Information and Communication 
Technology to Improve the Service 
of State Employment Agencies 
(2000)
Anthony M. Townsend

Assessing a State’s Readiness for 
Global Electronic Commerce: Lessons 
from the Ohio Experience (2001) 
J. Pari Sabety and Steven I. Gordon 

Privacy Strategies for Electronic 
Government (2001) 
Janine S. Hiller and France Bélanger

Commerce Comes to Government 
on the Desktop: E-Commerce 
Applications in the Public Sector 
(2001)
Genie N. L. Stowers

The Use of the Internet in 
Government Service Delivery (2001)
Steven Cohen and William Eimicke

State Web Portals: Delivering and 
Financing E-Service (2002)
Diana Burley Gant, Jon P. Gant, 
and Craig L. Johnson

Internet Voting: Bringing Elections to 
the Desktop (2002)
Robert S. Done

Leveraging Technology in the 
Service of Diplomacy: Innovation in 
the Department of State (2002)
Barry Fulton

Federal Intranet Work Sites: An 
Interim Assessment (2002)
Julianne G. Mahler and Priscilla M. 
Regan

The State of Federal Websites: The 
Pursuit of Excellence (2002)
Genie N. L. Stowers

State Government E-Procurement 
in the Information Age: Issues, 
Practices, and Trends (2002)
M. Jae Moon

Preparing for Wireless and Mobile 
Technologies in Government (2002)
Ai-Mei Chang and P. K. Kannan

Public-Sector Information Security: 
A Call to Action for Public-Sector 
CIOs (2002, 2nd ed.)
Don Heiman

The Auction Model: How the Public 
Sector Can Leverage the Power of 
E-Commerce Through Dynamic 
Pricing (2002, 2nd ed.)
David C. Wyld

The Promise of E-Learning in Africa: 
The Potential for Public-Private 
Partnerships (2003)
Norman LaRocque and Michael Latham

Using Technology to Increase Citizen 
Participation in Government: The 
Use of Models and Simulation (2003)
John O’Looney

Seaport: Charting a New Course for 
Professional Services Acquisition for 
America’s Navy (2003)
David C. Wyld

E-Reporting: Strengthening 
Democratic Accountability (2004)
Mordecai Lee

Understanding Electronic Signatures: 
The Key to E-Government (2004)
Stephen H. Holden

Measuring the Performance of  
E-Government (2004)
Genie N. L. Stowers

Restoring Trust in Government: 
The Potential of Digital Citizen 
Participation (2004)
Marc Holzer, James Melitski, Seung-
Yong Rho, and Richard Schwester



38 To download or order a copy of a report, visit the IBM Center for The Business of Government website at: www.businessofgovernment.org

CENTER REPORTS AVAILABLE

From E-Government to  
M-Government? Emerging Practices 
in the Use of Mobile Technology by 
State Governments (2004)
M. Jae Moon

Government Garage Sales: 
Online Auctions as Tools for Asset 
Management (2004)
David C. Wyld 

Innovation in E-Procurement:  
The Italian Experience (2004)
Mita Marra 

Computerisation and E-Government 
in Social Security: A Comparative 
International Study (2005)
Michael Adler and Paul Henman 

The Next Big Election Challenge: 
Developing Electronic Data 
Transaction Standards for Election 
Administration (2005)
R. Michael Alvarez and Thad E. Hall

Assessing the Impact of IT-Driven 
Education in K–12 Schools (2005)
Ganesh D. Bhatt

The Blogging Revolution: 
Government in the Age of Web 2.0 
(2007)
David C. Wyld

Bridging the Digital Divide for 
Hard-to-Reach Groups (2007)
Heike Boeltzig and Doria Pilling

Can Governments Create Universal 
Internet Access? The Philadelphia 
Municipal Wireless Network Story 
(2007)
Abhijit Jain, Munir Mandviwalla, 
and Rajiv D. Banker

Financial 
Management

Credit Scoring and Loan Scoring: 
Tools for Improved Management of 
Federal Credit Programs (1999)
Thomas H. Stanton

Using Activity-Based Costing to 
Manage More Effectively (2000)
Michael H. Granof, David E. Platt, 
and Igor Vaysman

Audited Financial Statements: 
Getting and Sustaining “Clean” 
Opinions (2001)
Douglas A. Brook

An Introduction to Financial Risk 
Management in Government (2001)
Richard J. Buttimer, Jr.

Understanding Federal Asset 
Management: An Agenda for Reform 
(2003)
Thomas H. Stanton

Efficiency Counts: Developing the 
Capacity to Manage Costs at Air 
Force Materiel Command (2003)
Michael Barzelay and Fred 
Thompson

Federal Credit Programs: Managing 
Risk in the Information Age (2005)
Thomas H. Stanton

Grants Management in the 21st 
Century: Three Innovative Policy 
Responses (2005)
Timothy J. Conlan

Performance Budgeting: How NASA 
and SBA Link Costs and Performance 
(2006) 
Lloyd A. Blanchard

Transforming Federal Property 
Management: A Case for Public-
Private Partnerships (2007) 
Judith Grant Long

Human Capital 
Management

Results of the Government 
Leadership Survey (1999)
Mark A. Abramson

Profiles in Excellence: Conversations 
with the Best of America’s Career 
Executive Service (1999)
Mark W. Huddleston

Reflections on Mobility: Case 
Studies of Six Federal Executives 
(2000)
Michael D. Serlin

Managing Telecommuting in the 
Federal Government: An Interim 
Report (2000)
Gina Vega and Louis Brennan

Using Virtual Teams to Manage 
Complex Projects: A Case Study of 
the Radioactive Waste Management 
Project (2000)
Samuel M. DeMarie

A Learning-Based Approach to 
Leading Change (2000)
Barry Sugarman

Toward a 21st Century Public 
Service: Reports from Four Forums 
(2001)
Mark A. Abramson

Labor-Management Partnerships: 
A New Approach to Collaborative 
Management (2001) 
Barry Rubin and Richard Rubin

Winning the Best and Brightest: 
Increasing the Attraction of Public 
Service (2001)
Carol Chetkovich

A Weapon in the War for Talent: 
Using Special Authorities to Recruit 
Crucial Personnel (2001)
Hal G. Rainey

A Changing Workforce: 
Understanding Diversity Programs in 
the Federal Government (2001) 
Katherine C. Naff and J. Edward 
Kellough

Life after Civil Service Reform: 
The Texas, Georgia, and Florida 
Experiences (2002)
Jonathan Walters

The Defense Leadership and 
Management Program: Taking Career 
Development Seriously (2002)
Joseph A. Ferrara and Mark C. Rom

The Influence of Organizational 
Commitment on Officer Retention: 
A 12-Year Study of U.S. Army 
Officers (2002)
Stephanie C. Payne, Ann H. Huffman, 
and Trueman R. Tremble, Jr.

Human Capital Reform: 21st 
Century Requirements for the United 
States Agency for International 
Development (2003)
Anthony C. E. Quainton and 
Amanda M. Fulmer

Modernizing Human Resource 
Management in the Federal 
Government: The IRS Model (2003)
James R. Thompson and Hal G. Rainey

Mediation at Work: Transforming 
Workplace Conflict at the United 
States Postal Service (2003)
Lisa B. Bingham



To download or order a copy of a report, visit the IBM Center for The Business of Government website at: www.businessofgovernment.org 39

Growing Leaders for Public Service 
(2004, 2nd ed.)
Ray Blunt

Pay for Performance: A Guide for 
Federal Managers (2004)
Howard Risher

The Blended Workforce: Maximizing 
Agility Through Nonstandard Work 
Arrangements (2005) 
James R. Thompson and Sharon H. 
Mastracci

The Transformation of the 
Government Accountability Office: 
Using Human Capital to Drive Change 
(2005)
Jonathan Walters and Charles 
Thompson

Designing and Implementing 
Performance-Oriented Payband 
Systems (2007)
James R. Thompson

Managing for Better Performance: 
Enhancing Federal Performance 
Management Practices (2007)
Howard Risher and Charles H. Fay

Seven Steps of Effective Workforce 
Planning (2007)
Ann Cotten

Innovation

Managing Workfare: The Case of the 
Work Experience Program in the New 
York City Parks Department (1999)
Steven Cohen

New Tools for Improving 
Government Regulation: An 
Assessment of Emissions Trading 
and Other Market-Based Regulatory 
Tools (1999)
Gary C. Bryner

Religious Organizations, Anti-Poverty 
Relief, and Charitable Choice: A 
Feasibility Study of Faith-Based 
Welfare Reform in Mississippi (1999)
John P. Bartkowski and Helen A. Regis

Business Improvement Districts and 
Innovative Service Delivery (1999)
Jerry Mitchell

An Assessment of Brownfield 
Redevelopment Policies: The 
Michigan Experience (1999)
Richard C. Hula

San Diego County’s Innovation 
Program: Using Competition and a 
Whole Lot More to Improve Public 
Services (2000)
William B. Eimicke

Innovation in the Administration of 
Public Airports (2000)
Scott E. Tarry

Entrepreneurial Government: 
Bureaucrats as Businesspeople (2000)
Anne Laurent

Rethinking U.S. Environmental 
Protection Policy: Management 
Challenges for a New Administration 
(2000)
Dennis A. Rondinelli

Creating a Culture of Innovation:  
10 Lessons from America’s Best Run 
City (2001) 
Janet Vinzant Denhardt and Robert 
B. Denhardt

Understanding Innovation: 
What Inspires It? What Makes It 
Successful? (2001)
Jonathan Walters

Government Management of 
Information Mega-Technology: 
Lessons from the Internal Revenue 
Service’s Tax Systems Modernization 
(2002)
Barry Bozeman

Advancing High End Computing: 
Linking to National Goals (2003)
Juan D. Rogers and Barry Bozeman

The Challenge of Innovating in 
Government (2006, 2nd ed.) 
Sandford Borins

A Model for Increasing Innovation 
Adoption: Lessons Learned from the 
IRS e-file Program (2006) 
Stephen H. Holden

Transforming Government Through 
Collaborative Innovation (2008) 
Satish Nambisan

Managing for 
Performance and 
Results

Using Evaluation to Support 
Performance Management: A Guide 
for Federal Executives (2001) 
Kathryn Newcomer and Mary Ann 
Scheirer

The Challenge of Developing Cross-
Agency Measures: A Case Study of 
the Office of National Drug Control 
Policy (2001)
Patrick J. Murphy and John Carnevale

The Potential of the Government 
Performance and Results Act 
as a Tool to Manage Third-Party 
Government (2001)
David G. Frederickson

Using Performance Data for 
Accountability: The New York City 
Police Department’s CompStat 
Model of Police Management (2001)
Paul E. O’Connell

Moving Toward More Capable 
Government: A Guide to 
Organizational Design (2002)
Thomas H. Stanton

The Baltimore CitiStat Program: 
Performance and Accountability 
(2003)
Lenneal J. Henderson

Strategies for Using State Information: 
Measuring and Improving Program 
Performance (2003)
Shelley H. Metzenbaum

Linking Performance and Budgeting: 
Opportunities in the Federal Budget 
Process (2004, 2nd ed.)
Philip G. Joyce

How Federal Programs Use Outcome 
Information: Opportunities for 
Federal Managers (2004, 2nd ed.)
Harry P. Hatry, Elaine Morley, Shelli B. 
Rossman, and Joseph S. Wholey

Performance Management for 
Career Executives: A “Start Where 
You Are, Use What You Have” Guide 
(2004, 2nd ed.)
Chris Wye

Staying the Course: The Use of 
Performance Measurement in State 
Governments (2004)
Julia Melkers and Katherine 
Willoughby

Moving from Outputs to Outcomes: 
Practical Advice from Governments 
Around the World (2006)
Burt Perrin

Using the Balanced Scorecard: 
Lessons Learned from the U.S. Postal 
Service and the Defense Finance 
and Accounting Service (2006)
Nicholas J. Mathys and Kenneth R. 
Thompson



40 To download or order a copy of a report, visit the IBM Center for The Business of Government website at: www.businessofgovernment.org

CENTER REPORTS AVAILABLE

Performance Leadership: 11 Better 
Practices That Can Ratchet Up 
Performance (2006, 2nd ed.)
Robert D. Behn

Performance Accountability: 
The Five Building Blocks and Six 
Essential Practices (2006)
Shelley H. Metzenbaum

Implementing OMB’s Program 
Assessment Rating Tool (PART): 
Meeting the Challenges of Integrating 
Budget and Performance (2006)
John B. Gilmour

The Philadelphia SchoolStat Model 
(2007)
Christopher Patusky, Leigh Botwinik, 
and Mary Shelley

What All Mayors Would Like to 
Know About Baltimore’s CitiStat 
Performance Strategy (2007)
Robert D. Behn

Engaging Citizens in Measuring and 
Reporting Community Conditions:  
A Manager’s Guide (2007)
Alfred T. Ho

Strategic Use of Analytics in 
Government (2008)
Thomas H. Davenport and  
Sirkka L. Jarvenpaa

networks, 
Collaboration,  
and partnerships

The Challenge of Managing Across 
Boundaries: The Case of the 
Office of the Secretary in the U.S. 
Department of Health and Human 
Services (2000)
Beryl A. Radin

Leveraging Networks to Meet 
National Goals: FEMA and the Safe 
Construction Networks (2002)
William L. Waugh, Jr.

Applying 21st-Century Government 
to the Challenge of Homeland 
Security (2002)
Elaine C. Kamarck

Managing Across Boundaries: A 
Case Study of Dr. Helene Gayle and 
the AIDS Epidemic (2002)
Norma M. Riccucci

Managing “Big Science”: A Case 
Study of the Human Genome Project 
(2002)
W. Henry Lambright

Managing the New Multipurpose, 
Multidiscipline University Research 
Centers: Institutional Innovation in 
the Academic Community (2003)
Barry Bozeman and P. Craig Boardman

Assessing Partnerships: New Forms 
of Collaboration (2003)
Robert Klitgaard and Gregory F. 
Treverton

Leveraging Networks: A Guide for 
Public Managers Working across 
Organizations (2003)
Robert Agranoff

Extraordinary Results on National 
Goals: Networks and Partnerships in 
the Bureau of Primary Health Care’s 
100%/0 Campaign (2003)
John Scanlon

Public-Private Strategic Partnerships: 
The U.S. Postal Service-Federal 
Express Alliance (2003)
Oded Shenkar

The Challenge of Coordinating “Big 
Science” (2003)
W. Henry Lambright

Communities of Practice: A New 
Tool for Government Managers (2003)
William M. Snyder and Xavier de 
Souza Briggs

Collaboration and Performance 
Management in Network Settings: 
Lessons from Three Watershed 
Governance Efforts (2004)
Mark T. Imperial

The Quest to Become “One”: An 
Approach to Internal Collaboration 
(2005)
Russ Linden

Cooperation Between Social Security 
and Tax Agencies in Europe (2005)
Bernhard Zaglmayer, Paul 
Schoukens, and Danny Pieters

Leveraging Collaborative Networks 
in Infrequent Emergency Situations 
(2005)
Donald P. Moynihan

Public Deliberation: A Manager’s 
Guide to Citizen Engagement (2006)
Carolyn J. Lukensmeyer and Lars 
Hasselblad Torres

A Manager’s Guide to Choosing 
and Using Collaborative Networks 
(2006)
H. Brinton Milward and Keith G. 
Provan

The E-Government Collaboration 
Challenge: Lessons from Five Case 
Studies (2006)
Jane Fedorowicz, Janis L. Gogan, 
and Christine B. Williams

From Forest Fires to Hurricane 
Katrina: Case Studies of Incident 
Command Systems (2007)
Donald P. Moynihan

A Manager’s Guide to Resolving 
Conflicts in Collaborative Networks 
(2007)
Rosemary O’Leary and  
Lisa Blomgren Bingham

presidential 
transitions

The President’s Management 
Council: An Important Management 
Innovation (2000)
Margaret L. Yao

Government Reorganization: 
Strategies and Tools to Get It Done 
(2004)
Hannah Sistare

Performance Management for 
Political Executives: A “Start Where 
You Are, Use What You Have” Guide 
(2004)
Chris Wye

Becoming an Effective Political 
Executive: 7 Lessons from 
Experienced Appointees (2005, 
2nd ed.)
Judith E. Michaels

Getting to Know You: Rules of 
Engagement for Political Appointees 
and Career Executives (2005)
Joseph A. Ferrara and Lynn C. Ross

Six Trends Transforming Government 
(2006)
Mark A. Abramson, Jonathan D. 
Breul, and John M. Kamensky



To download or order a copy of a report, visit the IBM Center for The Business of Government website at: www.businessofgovernment.org 41

Reflections on 21st Century 
Government Management (2007)
Donald F. Kettl and Steven Kelman

The Management of Regulation 
Development: Out of the Shadows 
(2007)
Cornelius M. Kerwin

Strengthening Homeland Security:  
Reforming Planning and Resource 
Allocation (2008)
Cindy Williams

Social Services

Implementing State Contracts for 
Social Services: An Assessment of 
the Kansas Experience (2000)
Jocelyn M. Johnston and Barbara S. 
Romzek

Delivery of Benefits in an Emergency: 
Lessons from Hurricane Katrina (2007)
Thomas H. Stanton

Strategy and 
Transformation

The Importance of Leadership: The 
Role of School Principals (1999)
Paul Teske and Mark Schneider 

Leadership for Change: Case Studies 
in American Local Government (1999)
Robert B. Denhardt and Janet 
Vinzant Denhardt

Managing Decentralized 
Departments: The Case of the U.S. 
Department of Health and Human 
Services (1999)
Beryl A. Radin

Corporate Strategic Planning in 
Government: Lessons from the 
United States Air Force (2000)
Colin Campbell

Transforming Government: The 
Renewal and Revitalization of the 
Federal Emergency Management 
Agency (2000)
R. Steven Daniels and Carolyn L. 
Clark-Daniels

Transforming Government: Creating 
the New Defense Procurement 
System (2000)
Kimberly A. Harokopus

Trans-Atlantic Experiences in Health 
Reform: The United Kingdom’s 
National Health Service and the 
United States Veterans Health 
Administration (2000)
Marilyn A. DeLuca

Transforming Government: The 
Revitalization of the Veterans Health 
Administration (2000)
Gary J. Young

Transforming Government: Dan 
Goldin and the Remaking of NASA 
(2001) 
W. Henry Lambright

The Power of Frontline Workers 
in Transforming Government: 
The Upstate New York Veterans 
Healthcare Network (2003)
Timothy J. Hoff

Making Public Sector Mergers 
Work: Lessons Learned (2003)
Peter Frumkin

Efficiency Counts: Developing the 
Capacity to Manage Costs at Air 
Force Materiel Command (2003)
Michael Barzelay and Fred Thompson

The Transformation of the 
Government Accountability Office: 
Using Human Capital to Drive 
Change (2005)
Jonathan Walters and Charles 
Thompson

Transforming the Intelligence 
Community: Improving the 
Collection and Management of 
Information (2005)
Elaine C. Kamarck

Executive Response to Changing 
Fortune: Sean O’Keefe as NASA 
Administrator (2005)
W. Henry Lambright

Ramping Up Large, Non-Routine 
Projects: Lessons for Federal 
Managers from the Successful 2000 
Census (2005)
Nancy A. Potok and William G. 
Barron, Jr.

The Next Government of the United 
States: Challenges for Performance 
in the 21st Century (2005)
Donald F. Kettl

Reforming the Federal Aviation 
Administration: Lessons from 
Canada and the United Kingdom 
(2006)
Clinton V. Oster, Jr.

Improving Service Delivery in 
Government with Lean Six Sigma 
(2007)
John Maleyeff

SUPPLY CHAIN 
MANAGEMENT

Digitally Integrating the 
Government Supply Chain:  
E-Procurement, E-Finance, and  
E-Logistics (2003)
Jacques S. Gansler, William 
Lucyshyn, and Kimberly M. Ross

Enhancing Security Throughout  
the Supply Chain (2004)
David J. Closs and Edmund F. 
McGarrell

Investing in Supply Chain Security: 
Collateral Benefits (2005, 2nd ed.)
James B. Rice, Jr., and Philip W. Spayd

RFID: The Right Frequency for 
Government (2005)
David C. Wyld

Benchmarking Procurement 
Practices in Higher Education 
(2007)
Richard R. Young, Kusumal 
Ruamsook, and Susan B. Purdum



42

BOOKS

Note: Rowman & Littlefield books 
are available at bookstores, online 
booksellers, and from the publisher 
(www.rowmanlittlefield.com or  
800-462-6420).

Collaboration: Using Networks and 
Partnerships  
(Rowman & Littlefield Publishers, 
Inc., 2004)
John M. Kamensky and Thomas J. 
Burlin, editors

Competition, Choice, and Incentives 
in Government Programs  
(Rowman & Littlefield Publishers, 
Inc., 2006)
John M. Kamensky and Albert 
Morales, editors

E-Government 2001  
(Rowman & Littlefield Publishers, 
Inc., 2001)
Mark A. Abramson and Grady E. 
Means, editors

E-Government 2003  
(Rowman & Littlefield Publishers, 
Inc., 2002)
Mark A. Abramson and Therese L. 
Morin, editors

Human Capital 2002  
(Rowman & Littlefield Publishers, 
Inc., 2002)
Mark A. Abramson and Nicole 
Willenz Gardner, editors

Human Capital 2004  
(Rowman & Littlefield Publishers, 
Inc., 2004)
Jonathan D. Breul and Nicole 
Willenz Gardner, editors

Innovation  
(Rowman & Littlefield Publishers, 
Inc., 2002)
Mark A. Abramson and Ian Littman, 
editors

Integrating Performance and 
Budgets: The Budget Office of 
Tomorrow  
(Rowman & Littlefield Publishers, 
Inc., 2006)
Jonathan D. Breul and Carl 
Moravitz, editors

Leaders  
(Rowman & Littlefield Publishers, 
Inc., 2002)
Mark A. Abramson and Kevin M. 
Bacon, editors

Learning the Ropes: Insights for 
Political Appointees  
(Rowman & Littlefield Publishers, 
Inc., 2005)
Mark A. Abramson and Paul R. 
Lawrence, editors

Managing for Results 2002 
(Rowman & Littlefield Publishers, 
Inc., 2001)
Mark A. Abramson and John M. 
Kamensky, editors

Managing for Results 2005 
(Rowman & Littlefield Publishers, 
Inc., 2004)
John M. Kamensky and Albert 
Morales, editors

Memos to the President: 
Management Advice from the 
Nation’s Top CEOs 
(John Wiley & Sons, Inc., 2000)
James J. Schiro, editor

Memos to the President: 
Management Advice from the 
Nation’s Top Public Administrators  
(Rowman & Littlefield Publishers, 
Inc., 2001)
Mark A. Abramson, editor

New Ways of Doing Business 
(Rowman & Littlefield Publishers, 
Inc., 2003)
Mark A. Abramson and Ann M. 
Kieffaber, editors

The Procurement Revolution 
(Rowman & Littlefield Publishers, 
Inc., 2003)
Mark A. Abramson and Roland S. 
Harris III, editors

Transforming Government Supply 
Chain Management  
(Rowman & Littlefield Publishers, 
Inc., 2003)
Jacques S. Gansler and Robert E. 
Luby, Jr., editors

Transforming Organizations  
(Rowman & Littlefield Publishers, 
Inc., 2001)
Mark A. Abramson and Paul R. 
Lawrence, editors



About the IBM Center for The Business of Government
The IBM Center for The Business of Government connects 
public management research with practice. Since 1998, we 
have helped public sector executives improve the effectiveness 
of government with practical ideas and original thinking. We 
sponsor independent research by top minds in academe and the 
nonprofit sector, and we create opportunities for dialogue on a 
broad range of public management topics.

The Center is one of the ways that IBM seeks to advance  
knowledge on how to improve public sector effectiveness.  
The IBM Center focuses on the future of the operation and  
management of the public sector.

About IBM Global Business Services
With consultants and professional staff in more than 160 countries 
globally, IBM Global Business Services is the world’s largest  
consulting services organization. IBM Global Business Services 
provides clients with business process and industry expertise,  
a deep understanding of technology solutions that address  
specific industry issues, and the ability to design, build and  
run those solutions in a way that delivers bottom-line business 
value. For more information visit www.ibm.com.

For additional information, contact:
Jonathan D. Breul
Executive Director
IBM Center for The Business of Government
1301 K Street, NW
Fourth Floor, West Tower
Washington, DC 20005
(202) 515-4504, fax: (202) 515-4375

e-mail: businessofgovernment@us.ibm.com
website: www.businessofgovernment.org




